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Synopsis
The advertising industry has been shaped by certain advertising mas-

ters, each of them pioneering distinctly different principles of the art. 

Illuminated advertising masters in the advertising history - each with a 

characteristic style and manner, contributed in what we now call: adver-

tising narration on various points. 

Albert Davis Lasker for example created narration on salesmanship in 

print and reason-why advertising – the latter being a principle that still 

holds. Claude Hopkins believed on scientific advertising and pre-emp-

tive claim: “Any form of advertising should be measured and justified by 

the results it produced”. 

The world’s first full-time copywriter, the influential John Emory Powers 

wrote with honesty and practiced plain speaking copywriting, while the 

marketing pioneer John Wanamaker invested in retailing, consumerism 

and the effectiveness of advertising.  

Leo Burnett created advertising narration on common touch, dramatic 

realism in advertising and visual imagery icons. 

This report will be focusing on the story of some great advertising leg-

ends mentioned above, and attempts to analyse how they have defined 

and shaped advertising history into the exhilarating one and how they 

have revolutionized the way business sells its products and consumers 

perceive the brands. 




